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Websites 
 
Mastering your online presence is more important now than ever. 
 
When I say online presence, I am talking about your small business website and 
social media platforms and activities. 
 
In this course I have talked about how one of the goals of your online activities 
should be to drive traffic back to your website. But there isn’t much point in 
steering traffic to your website if it isn’t up to scratch. A well designed and well 
managed website is essential in this ever increasing online world. 
 
Fortunately you don’t need to spend oodles of dollars to get a website that makes 
an impact.  I have a few pointers to help you inject some kapow! into your small 
business website, without blowing your marketing budget. 
 

1. Secure your domain name 
If you don’t already have a domain, it is time to choose a name unique to your 
business. Preferably the domain name should mirror your business name as closely 
as possible without being longwinded. Type your domain name ideas into Google 
and see how the name may already be used (you don’t want to be mistaken for 
another business with a similar domain). 
 
Once you have a domain name in mind, check whether the name is available and 
then register it. If you are based in Australia you will most likely want to secure 
.com.au for your domain (you need to quote an ABN or ACN for this). It’s also a 
good idea to secure .com if it is available. Other options include .net, as well as .org 
for not-for-profits. 

2. Have a plan 
Don’t jump straight into designing and building your website. You need a plan and 
a good understanding of this medium. If you already have a website this is a good 
opportunity to step back and review your site and see if improvements can be 
made. 
 
Like any marketing activities, have a clear goal and objectives in mind. What do you 
want users to do once they get to your site? Do you want them to make a 
purchase? Do you want to encourage customers to visit your shopfront? Do you 
want them to sign up to a newsletter? Have your goals clear in your mind before 
setting out. 
 
Don’t apply traditional advertising methods to online mediums and expect them to 
work. Traditional marketing efforts rely mostly on interrupting the consumer by 
using attention grabbing advertisements and promotions. It has mostly been a one-
way communication approach, which is completely at odds with the interactive and 
immediate nature of the web. 
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You need to deliver content specific to your target audience at the exact moment 
they need it and encourage two-way dialogue. 
 
Recognise that people have not gone to your website because they want to be 
blasted with sophisticated advertisements. Users have a range of motivations to 
engage with your website. It may purely be for informational needs, or to make an 
immediate purchase. Most likely their initial encounter will be to find information 
they need to inform their buying decisions (the buying part may come later – much 
later depending on the significance of the purchase and the length of the sales 
cycle for your product or service). 
 
Your job is to provide the easiest and quickest way for the user to get the 
information they need or to make an immediate purchase at the exact moment they 
want it. And limit the number of clicks they need to get to what they need! 

3. Understand and write for your target audience 
Great websites do not have to be all-singing, all-dancing, creative masterpieces. 
The most effective websites all have one thing in common. They feature great 
content. 
 
Great content comes from understanding your target audience inside out and 
catering to them. 
 
Your website can’t be everything to everyone. Focus on your most profitable 
customer group – your target audience – and connect with them. Know what kind 
of information they want? How do they engage with the internet? Are they more 
likely to be accessing it via a mobile? How much time do they have to browse? If 
they are an older demographic do they require larger font size? What is your call to 
action and is it clear? 
 
If persuasive writing isn’t your strength consider hiring a professional to develop 
your content or edit what you already have. It is a worthwhile investment. 
 

4. Build your site 
Once you have a domain name, you need someone to host your website. Different 
website hosting companies offer different options and pricing structures. If you 
think ahead about what kind of functionality you need, you may be able to find a 
host that can meet all, or most of your needs. 
 
Do you need a checkout facility? Email subscription form? Photo gallery? Ability to 
update the site yourself? Consider all these things and whether you have the skills 
you need to go down the DIY route or do you need a professional web designer? 
 
For example, I knew that I wanted to develop my own website, using pre-built 
templates and an easy-to-use content management system. I didn’t want to have to 
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download or purchase any software. I also wanted a provider that offered technical 
assistance 24-hours via phone and email. I found that the company (Netregistry) 
that I registered my domain name with, offered competitive hosting as well as a 
free DIY sitebuilder facility, templates and technical support – a one stop shop. 
 
Another great option if you do want to go down the DIY path – even just initially (as 
you can always improve or change design and hosts later) – is to create a free 
Wordpress blog or website. They have great templates, which are incredibly easy to 
use. You can set up a site in minutes. 
 
Wordpress also offers a more professional option by providing software you can 
install for free via your existing website host. This is different to using the 
Wordpress blogging platform. Before your lock in your website host you may want 
to ask what the process is for installing Wordpress. A lot of companies have it all set 
up for your to install via one click or a quick 5 minute process designed for 
beginners. Once you have it installed you will find Wordpress offers a wide range of 
free templates and ‘plug-ins’ that are very easy-to-use. Plug-ins are mini programs 
already written that give extra functionality to your website, such as ‘Book Now’ 
buttons, image sliders, booking systems, paypal checkouts. 
 
Wix and Weebly also provide good DIY and free options. 

5. Be visual 
Incorporate visual elements as much as possible (as long as it isn’t too busy).  
Some of the most successful websites feature images as the main design feature on 
their home pages. 
 
Using graphics, illustrations, photos or videos will boost engagement and search 
engine optimisation. When you do include visual elements, also include a relevant 
description, caption or comments featuring key words. 
 
Photos and video should be compressed or resized, to minimise loading time, and 
be reasonably professional looking. You can compress or resize images with simple 
programs such as MS Paint. 
 
If you don’t have the budget for your own professional photographs you can 
purchase royalty free images quite cheaply from photo libraries such as Getty 
Images or Shutterstock. You can also use free services such as freedigitalphotos.net 
where you can use photos for free as long as you credit them (always read and 
follow the terms of use). 
 

6. Keep it simple 
While visual elements are a great idea, don’t overdo it or be too fancy with your 
design. Keep it simple with lots of clean space and minimal text. 
 
Generally speaking, you should avoid moving objects and images, flashy design, 
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music, pop-ups, scrolling screens and animation. These things increase the loading 
time and can confuse, overwhelm or frustrate the user. Exceptions to this though 
are creative type industries, which rely on these elements to connect with their 
target audience. If you do use these types of elements, they need to be done well 
and are best left to the professionals. 
 
 Other tips to keep it simple: 

+ Have a clear call to action on each page but restrict it to one per page 
+ Restrict contact forms to five or less fields 
+ Use a sans serif font such as Arial 12pt or Verdana 11pt for the body text 

and don’t use more than three different fonts throughout 
+ Don’t underline words unless they are links 
+ Use bold text sparingly 
+ Limit text so users don’t have to scroll too much or at all 
+ Use dark text on light backgrounds and light text on dark backgrounds 
+ Aim for no more than 20% of your space dedicated to advertising 
+ Ensure Contact information or a link to Contact information is on every page 
+ Provide a link to get back to the Home page on every page 
+ Limit the number of top tier menus to a maximum of eight (preferably six) – 

common top tier menus include: About Us; Contact Us; News; 
Products/Services. These can then drill down into sub-menus.  

 

7. Optimise your site for mobile devices 
Depending on your target audience and what they use your site for, it may be 
worthwhile having your site optimised for mobile devices. 
 
Smaller screens means information, images and menus should be simplified on 
mobile sites, and buttons need to be bigger. If most of your hits are coming from 
mobile devices (this is something you can find out via services such as Google 
Analytics) it may be worth the investment. Some website templates create a mobile 
friendly version automatically. Google Analytics can run a test for you on how 
mobile friendly your site is. 
 

8. Optimise your site for search engines 
Search Engine Optimisation (SEO) is about enhancing your website so that it 
features high in search engine results. 
 
There are companies that specialise in SEO and understand the ever changing 
search engine algorithms. Search engines also offer sponsored or paid 
opportunities to appear prominently in search results. However there are quite a 
few things you can do (which are virtually free) that will help drive search engine 
results and traffic to your site. 
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First of all, the more online engagement you get, the higher your results will be. 
This means being active in social media and blogs. Use social media to link back to 
your website and vice versa by including social media buttons on your website. 
 
You should submit or suggest your site to Google, Yahoo and Bing so they can 
verify your URL and include it in their directories. 
 
Ensure you use correct spelling and grammar and messaging is consistent across all 
of your online platforms. 
 
Visuals, images, video and podcasts also tend to rate higher on search engine 
results. 
 
Ensure your content features relevant keywords, which users are most likely to use 
when they are searching for your type of products or services. 
 
Keep in mind, what you think is a keyword and what words people are actually 
searching for can be completely different. There are several ways you can verify 
what the most popular key words are. 
 
Free information on hot keywords and trends can be found at Google Trends and 
Insights, Wordtracker and Ubersuggest. You can also type a search term straight 
into Google and see what predictive search options come up, choose a suggested 
search term and then directly below you can see how many search results there are. 
 
You can also set up a Google Adwords account (for free), which helps you build 
keyword lists and use Google’s Contextual Targeting Tool. It will help you organise 
and structure keyword lists by building an Adword campaign. You won’t be billed 
unless you decide to proceed with the campaign and input your billing information. 
 
Instead of single keywords, use longtailed keywords, but beware of over-stuffing 
your content with them. Only use keywords in appropriate context, otherwise you 
will be penalised by the search engine algorithms. Keywords do change over time, 
so review your keywords regularly. 
 
There is more on SEO in a section below. 
 

9. Keep your website up-to-date 
Up-to-date web content not only looks professional and better connects with users, 
but will also help with SEO. 
 
Make sure your content is always up-to-date, regularly renewed and accurate. 
Regularly check links and remove any that no longer work. 
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10. Evaluate 
Evaluate the success of your website on an ongoing basis. Compare your results 
against your initial goals and objectives. 
 
Website hosts can provide valuable information about your hits and the profile of 
how and when people are using your site. Monitor what pages people are viewing 
most and how long they are viewing them for. How long are they staying on your 
site? What are they downloading from your site? 
 
You can also use Google Analytics, which gives an overview of the people engaging 
with your site. 
 

Professional help 
 
That being said, if you can afford professional help to develop your website, it can 
be well worth it. 
 
Just ask the developer what content management system they will be using? 
Whether you will be able to access the content management system? Whether you 
need to know coding to update content or if it is simple like a Wordpress content 
management system. Basically you don’t want to have to go back to the developer 
every time you want to update one sentence. 
 
Also ask whether you also have to host your site with them? And if so what would 
occur? How much would it cost to transfer to another host in the future if needed. 
 
  



	  

© 2012-2015 MY PR plus. All rights reserved | HOWTO Market My Small Business | Module 2 – CONNECT – Websites and 
SEO | 8 

SEO 
 
S–E–O. Three little letters that can land a really BIG punch. SEO (search engine 
optimisation) is the holy grail when it comes to online marketing – every business 
wants it, even if they don’t fully understand it or know how to make it possible. 
 
Large businesses will often have their own in-house IT and SEO experts or have the 
budget to hire one. Small businesses don’t have this luxury, but the great news is 
there are plenty of cost-effective ways small business can boost their SEO. 
 
I spoke to SEO expert and web strategist Jared Smith to demystify SEO and get 
some tips to give your website an edge. 
 
Jared explains first what SEO means and why it’s so important to businesses. 
 
“SEO is a methodology of strategies, techniques and tactics used to increase the 
amount of visitors to a website by obtaining high ranking placement in the search 
results page of a search engine (such as Google, Bing and Yahoo),” he said. 
 
“It is the process of improving the visibility of a website or web page via natural, 
unpaid or organic search results.” 
 
While there are other forms of search engine marketing such as paid listings, we will 
focus mainly on organic search results. 
 

Why is SEO important?  
 
“In general, the earlier (or higher a page), or more frequently a site appears in 
search results lists, the more visitors it will receive via the search engine.” 
 
The aim is to attract more visitors to your site, which will hopefully result in more 
business or customers. 
 
Higher search results also tend to give credibility and standing to a business. 
 
Don’t search engines use complicated algorithms? 
 
It is no secret that search engines such as Google are constantly updating their 
algorithms to maintain the credibility of their search results. SEO experts are always 
looking for technical ways to beat or work around the algorithms. Algorithm 
updates aim to shut down any unethical SEO tricks and may penalise websites that 
use ‘blackhat’ techniques. 
 
A good SEO expert will keep up-to-date with the latest algorithm developments 
and ensure the SEO techniques they use will help not hinder your website. 
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This all sounds too hard 
 
Don’t be put off by the technology and algorithms behind SEO. There are still 
plenty of ways you can make the most of your SEO without getting too technical. 
And despite the fact algorithms will always change, there are some SEO basics that 
remain constant. 
 
Here are my top 10 tips for mastering SEO basics. Some of which have already 
been mentioned above but I’m reiterating and expanding on more detail. 
 

1.  Have a goal in mind 
 
Like any marketing activity, you need to have a clear goal in mind and that goal 
needs to tie back to your business’s overarching vision and objectives. While 
appearing on page one search engine results is a great outcome, it shouldn’t be 
your primary goal of SEO or online marketing. Neither should increased website 
traffic. 
 
Both of these should be your supporting objectives, but at the end of the day you 
want people to do something once they reach your website. That may be to make a 
purchase, visit your physical store or get information for a later buying decision. Any 
SEO activities you do need to support this ultimate goal. And your goal should also 
be referred to for evaluating the success of your SEO activities. 
 

2. Content and keywords are king 
 
Search engines will always reward websites with relevant content and keywords. 
 
Content must be well written, concise and tailored to your target audience. Ensure 
you use correct spelling and grammar and messaging is consistent across all of your 
online platforms. 
 
Focus on providing content that your target audience will consider valuable. 
 
Ensure your content features relevant keywords that users are most likely to use 
when they are searching for your type of products or services. 
 
Keep in mind, what you think is a keyword and what words people are actually 
searching for can be completely different. There are several ways you can verify 
what the most popular keywords are. 
 
Free information on hot keywords and trends can be found at Google Trends and 
Insights, Wordtracker and Ubersuggest. You can also type a search term straight 
into Google and see what predictive search options come up, choose a suggested 
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search term and then directly below you can see how many search results there are. 
For more detailed keyword information you can use Google’s Keyword Planner but 
it may require you to set up a free Google Adwords account and campaign (though 
you don’t have to proceed with campaign and payment if you don’t want to). 
 
Also keep in mind that they way people are searching for keywords these days is 
changing. 
 
People are not so much searching for ‘red leather compendium’. They are more 
likely to type ‘where can I find a red leather compendium in Brisbane?’. 
 
Also keep in mind what keywords your target market may use. Keywords may differ 
depending on your demographic. If there are hundreds of businesses all using the 
keyword ‘disposable coffee cups’, but your niche is ‘recyclable coffee cups’, your 
target audience is more likely to use a phrase like ‘recyclable or sustainable coffee 
cups’. 
 
Another interesting thing to note from above is that depending on your business it 
may not always the best option to use the most popular keywords. There may be 
less competition for a niche phrase, meaning you can increase you chances of 
appearing higher on search results. As long as the niche phrase is relevant. 
 
Once you have identified our keywords, make sure they are incorporated into your 
website copy where relevant, but do not ‘keyword stuff’. Keyword stuffing means 
overusing keywords and using them out of context or on pages that are not 
relevant to the keyword. Search engines will penalise you for keyword stuffing. 
 
Some people may be tempted to copy and paste web content and duplicate it on 
their own web pages or submit it to other sites or blogs. Don’t ever just copy and 
paste text search engines will penalise you for duplication. You need to tailor text 
for each site and audience. 
 

3. Create credible backlinks to your website 
 
Search engines also look for credible backlinks to your website. It is good practice 
to have as many links back to your website from other websites or directories as 
possible. 
 
This can mean submitting your website link to credible online and industry 
directories. You can also have links back to your website from your blog or other 
people’s blogs. If you are commenting/engaging in social media or blogs you can 
provide a link back to your website (just make sure the comments you are making 
are relevant and not just a blatant promotion of your website). 
 
You may also ask business and industry partners to include links on their websites 
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and you can offer to do the same for them. 
 
You may like to pay for an entry on credible directories (such as Yellow Pages 
online), especially if they are directories commonly used by your target audience. 
 
Constantly seek new opportunities for backlinks as search engines are looking for 
new links where possible. A good balance is 30 per cent new links and 70 per cent 
static or older links. 
 
A word of warning though. Make sure your links are appearing on credible 
websites. You don’t want to be associated with spammy type sites. 
 
If you believe your website has been listed on an inappropriate or blacklisted site 
and you are being penalised, you can check by obtaining a backlink report via each 
search engine’s Webmaster Tools and if required follow a disavow links process. 
 

4. Leverage built-in tools on your platform 
 
Most website platforms have built-in SEO tools and functionality that you should 
familiarise yourself with and leverage. 
 
Speak to your website provider/watch tutorials/read FAQs to obtain a handle on 
what SEO functionality they offer. 
 
This may involve the opportunity to specify keywords and phrases that will appear 
in your site’s metadata. 
 
They may offer analytics or statistics on keywords people are using to find your site, 
as well as who is viewing your site, from where and how long they are spending on 
particular pages. 
 
Free blogging and website platforms such as Blogger (a google product) and 
Wordpress are already optimised in many ways. They are also automatically 
optimised for mobile devices and tablets and are search engine friendly. They also 
have built-in social media buttons for sharing your content. For some businesses it 
may be worthwhile considering moving their website to one of these platforms to 
take advantage of the SEO capabilities. Both platforms allow businesses to 
customise their domain names as well. 
 

5. Use images, visuals and attachments but keep it simple 
 
Using graphics, illustrations, photos or videos will boost engagement and search 
engine optimisation. When you do include visual elements, also include a relevant 
description, caption, tag or comments featuring keywords. 
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Photos and video should be compressed or resized, to minimise loading time, and 
be reasonably professional looking. You can compress or resize images with simple 
programs such as MS Paint. 
 
If you don’t have the budget for your own professional photographs you can 
purchase royalty free images quite cheaply from photo libraries such as 
GettyImages or Shutterstock. You can also use free services such as 
freedigitalphotos.net where you can use photos for free as long as you credit them 
(always read and follow the terms of use). 
 
Links to Youtube videos are also highly regarded by search engines. 
 
Other types of downloadable items such as relevant infographics, podcasts and 
pdfs also will help with SEO. 
 
While visual elements are a great idea, keep it simple. Avoid flash, music, pop-ups, 
scrolling screens and animation. If these items must be used, use them minimally. 
 

6. Submit your site to search engines 
You should submit or suggest your site to Google, Yahoo and Bing so they can 
verify your URL and include it in their directories. 
 
You will be asked to identify a particular category for your industry. The category 
you choose will also inform SEO results. 
 

7. Embrace social media 
 
Having an active social media presence can boost SEO. This means having social 
media accounts that are kept up-to-date and engage people. As a general rule, the 
more engagement you have on your social media site, the higher you will rank. 
 
Only create social media accounts on platforms relevant to your audience and you 
can sustain, in terms of keeping them up-to-date. Generally speaking search 
engines regard blogs, LinkedIn, Youtube and Facebook quite well. Depending on 
the industry Pinterest may also be a good option. 
 
On all of your social media sites include a backlink to your website. 
 
Listings or links on other reputable sites such as ebay and Gumtree are also useful if 
you have an e-commerce presence. 
 

8. Keep your web-site up-to-date 
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Up-to-date web content not only looks professional and better connects with users, 
but will also help with SEO. 
 
Make sure your content is always up-to-date, regularly renewed and accurate. 
Regularly check links and remove any that no longer work. 
 

9. Evaluate 
 
Evaluate the success of your website on an ongoing basis. Compare your results 
against your initial goals and objectives. 
 
Google Analytics is a free tool that gives an overview of how people are finding and 
engaging with your site. 
 
If you use your website for e-commerce you may also consider purchasing 
conversion software to track links between web traffic and sales. 
 

10. Paid options and experts 
 
Above we have outlined nine free (or mostly free) ways to boost your SEO. 
 
However sometimes it is worthwhile to invest a little money to really give your SEO 
an edge. 
 
Simple options such as using Google Adwords for paid or sponsored links may 
benefit your business. It is relatively easy to measure the effectiveness of any 
Adwords campaigns and refine your keywords. 
 
You can also consult an SEO expert who will take technical SEO to the next level 
and keep on top of any SEO developments. They will use coding and IT techniques 
to maximise your SEO. 
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